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Stickerbomb 2

Studio Rarekwai

Stickers are an essential part of the street art movement.
Inexpensive and easy to produce, they act as a kind of
informal business card for some graffiti writers, and a
quick and effective promotional tool for many artists
and illustrators.

As more and more stickers are placed around
major cities in the world, interest in the subject keeps
growing.

This all new follow on from the original Stickerbomb
book is filled with a brand-new collection of 280
specially-commissioned stickers by artists, illustrators,
and graffiti writers from around the world, many of
whom have not been featured in a publication before.
It will appeal to a young market of designers, street
artists, and illustrators, plus street art fans and anyone
who collects stickers.

Ryo Sanada and Suridh Hassan of Studio Rarekwai specialize in the
promotion of international culture and music through documentary
production and film. Their documentary film on Japanese Hip-Hop
culture—“Scratching the Surface: Japan”—has been broadcast across
Europe. This was followed by successful screenings at the 12th
Raindance Film Festival in London and the Vancouver International
Hip-Hop Film Festival.
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280 color illustrations

132 pages

8" x 6 in (landscape)

ISBN (paperback) 978 1 85669 662 3
US $24.95

Graphics

April 2010

A follow-up book to the highly successful
Stickerbomb

Features 280 specially commissioned stickers
The book will be a collector’s item

Great value at $24.95

ISBN 978-1-85669-662-3

02495

91781856l1696623
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For Love and Money

New Illustration
Liz Farrelly and Olivia Triggs

Over the past decade there has been a creative
rebirth in the practice of illustration. Contemporary
illustration has more applications, methodologies
and fans than ever before. With modes of production
ranging from the re-imagined traditions of drawing,
painting and collage, to the wide range of computer-
based applications, and a myriad of unique
combinations of both hand and digital means,
today’s illustrators are breaking the mold in terms
of production.

This book investigates these myriad ways of
working and creating, by featuring work from a
diverse range of more than 80 contemporary
practitioners, some of whom have never before
been featured in a book. Drawn from around the
world, the work is accompanied by analysis and
interviews with the illustrators. A collection that
showcases new talent and focuses on current trends,
this book offers a definitive guide to illustration in
the new millennium.

Liz Farrelly is a design writer and editor, published worldwide.
Her book credits include, among others, Scrawl, Scrawl Too,
Zines, Stick ‘Em Up, Brooklyn: New Style, Fashion Forever, and
onehundredat360°.

Olivia Triggs has worked in the world of photography, production,

and illustration for over eight years. In 2007 she founded the creative

agency Breed, with the aim of bringing a personal and professional
approach to a small roster of diverse talents.
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417 color illustrations

328 pages

8% x 8%in

ISBN (paperback) 978 1 85669 620 3
US $40.00

Design / Graphics

February 2010

Features over 80 innovative young illustrators who
are working today

Inspirational overview of cutting-edge illustration
from around the world

Excellent value with 328 pages at only $40

ISBN 978-1-85669-620-3
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Print & Pattern
Bowie Style

Pattern is everywhere. Years of minimalism have been
superseded by a riot of color and shape, whether on
walls, fabrics, clothes, or signage. Print ¢ Pattern is a
visual celebration of contemporary surface design.

Compiled by the creator of the cult blog of the
same name (http://printpattern.blogspot.com/), this
book documents the work of the best surface designers
from around the world and features products that
have been embellished with a surface print or pattern,
including graphics, cards, gift wrap, stationery, textiles,
ceramics, badges, stickers, and wallpaper.

As well as successful commercial designs, the book
also showcases previously unseen pattern designs from
designers’ portfolios. Accessible but with a cool edge,
the book will appeal to surface designers, graphic
designers, designer-makers and craftspeople, illustrators,
and fashion and textile designers.

Bowie Style is a surface designer and the creator of the successful blog
Print & Pattern. Her work has featured in numerous magazines and
newspaper articles.
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750 color illustrations

304 pages

6% x9%in

ISBN (paperback) 978 1 85669 646 3
US $35.00

Design / Graphics

March 2010

From the popular surface design blog Print &
Pattern (more than 2 million hits in two years)

Useful sourcebook for artists and designers

Contains a wide range of pattern designs with
a variety of applications, including textiles,
wallpaper, furniture, ceramics, and stationery

Shows the application of pattern as well as
pattern in repeat

ISBN 978-1-85669-646-3

9178185611696463
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The Sneaker Coloring Book

Daniel Jarosch and Henrik Klingel

A coloring book for grown-ups, The Sneaker Coloring
Book is a collection of 100 black and white line draw-
ings of popular sneaker designs, shown in side view, to
color, alter, or customize. The models featured are 100
of the most popular designs from 1916 to the present
day from 18 major brands including Adidas, Converse,
New Balance, Nike, Onitsuka Tiger, Puma, Reebok, and
Vans. Brand, model name, launch date, and category
are listed for each sneaker. The drawings are printed on
high-quality drawing paper and the pages are perforat-
ed so that a drawing can be removed once completed.

Taking a fun and highly original approach to
sneaker culture, the book will appeal to anyone who
likes to color and customize their sneakers, to fashion
and footwear designers, illustrators, graphic designers
and, above all, to the sneaker fanatics who want to own
every book about their favorite subject.

Daniel Jarosch and Henrik Klingel set up their design studio, PKNTS,
in Berlin in 2006. Their clients include Onitsuka Tiger/Asics, Big Fish
Games, the BenQ-Siemens Explore Room, and Messe Frankfurt. Their
work has been awarded the Commerzbank Design Prize and the Nike
Play Award 2008.

MOTE SISO T00 HIXTING S f
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110 illustrations, 10 in color

216 pages

10% x 7in (landscape)

ISBN (paperback) 978 1 85669 667 8
US $19.95

Graphics

June 2010

The first ever sneaker coloring book

Features drawings of the 100 most popular
sneakers of all time from 18 different brands

Appeals to sneaker fans, fashion and footwear
designers and anyone who loves to customize,
color, and design

ISBN 978-1-85669-667-8

01995

91781856l1696678
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Graffiti Asia

Studio Rarekwai

This book is the first to examine the spread of graffiti
in Asia, concentrating mainly on Indonesia, Thailand,
Malaysia, South Korea, Singapore, and Taiwan, as well
as the Philippines, China, and Hong Kong.

Interviews with local artists provide an insight into
the life of the graffiti artist in countries far removed
from graffiti’s origins in the US. They discuss the most
popular graffiti locations, the attitudes of each country
to the idea of graffiti art, and the network of established
and emerging artists across the region.

All material in the book was collected at first hand
by the authors, who traveled around Asia photographing
pieces, throw-ups, drip tags, and more, as well as
interviewing the featured artists.

Ryo Sanada and Suridh Hassan of Studio Rarekwai specialize in the
promotion of international culture and music through documentary
production and film. Their documentary film on Japanese hip-

hop culture—“Scratching the Surface: Japan”—has been broadcast
across Europe. This was followed by successful screenings at the 12th
Raindance Film Festival in London and the Vancouver International
Hip-Hop Film Festival.

350 color illustrations

128 pages

8% x 8%in

ISBN (hardback) 978 1 85669 649 4
US $24.95

Graphics

May 2010

includes DVD

The first book to document graffiti in Asia,
covering Shanghai, Taiwan, Hong Kong, Thailand,
Malaysia, Singapore, and Indonesia

Includes work by local artists and visiting
international artists

20-minute documentary gives an insight into the
graffiti culture of these Asian countries

ISBN 978-1-85669-649-4
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How to Use Images
Lindsey Marshall and Lester Meachem

Fundamental to the study of graphic design is the
creative use of images in a design context. This book
teaches you how to select and use images for a range
of applications, including: magazines and newspapers,
posters, booklets, books, leaflets, stationary, book and
CD covers, advertising and promotional material,
packaging, point of purchase, web pages, and digital
advertisements. It explores methodologies for choosing,
placing, combining, manipulating, and montaging
imagery and the relationship of image to text, with
chapters on:

+ Selection

+ Structure and layout

+ Composition

+ Communication

+ Color

+ Image potential

* Production

Using fully illustrated case studies from leading graphic
designers and practical exercises, the book provides
professional insights and tips into ways of using
pictures to maximum effect.

Dr Lindsey Marshall pursued a freelance career in graphic design
before moving into higher education. She is currently a principal
lecturer working in visual communications at the School of Art &
Design, University of Wolverhampton.

Lester Meachem has worked as a freelance illustrator/designer for
many years. He is Head of Visual Communication at the School of
Art & Design, University of Wolverhampton.

Portfolio Skills

O

380 color illustrations

192 pages

8% x11in

ISBN (paperback) 978 1 85669 658 6
US $35.00

Design / Graphics

May 2010

Practical guide to using images in graphic design
and web design

Also explains the basic principles of semiotics to
help inform design decisions

Easy-to-follow, step-by-step text

Highly illustrated, with examples of image use in
print and screen

Summary boxes for quick revision

Case studies showing best practice from
leading designers

ISBN 978-1-85669-658-6

7818561696586 |
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Identifying
Effective Images

Case Study




Forthcoming — Design

@ ARUP

P
John Lewis ) (
Lo\
1\4) /><\
Atlantic Wk

SAN

RIBA "o‘
f*

ITIITIIT

PORIRAIT TGS
GALLERY % §
Z

NISSAN V
||”|“ IZOD

\l’

W

fraflfurt T oo%design
PN
ESPA \“\I HS855ex
S NIVIIS
@

PUBLL. @ ﬂ

S
o
@

THE BERKELEY

§
4
&

. »
Finest” \!

. Folio: ()
Adwance iy Y

S W

Kuybota

)

1)

“@!5

BDINjA

MICHELE

e
@

VA

outset.

ﬁl

gettyimages

KI NG'S
College

i %M‘k

4

v’g"o
+90
Qe
O)\/

WA
idanoll

EXCELLENCE

PERRYELLIS

e

ANUA

SART

—
) LONDON

TIFFANY & CO.

RubyTuesday



Pentagram Marks
400 Symbols and Logotypes

The four hundred marks reproduced in this book
represent the diverse array of identity work produced
by Pentagram’s partners, past and present, since the
company was founded in 1972. Over the past four
decades, Pentagram has designed marks for large
corporations and small businesses, government
agencies and non-profit institutions, clubs and
societies, and even individuals, all of whom were
seeking a representative symbol to appear on letterhead
and books, buildings and websites, and everywhere
else imaginable.

Previously only distributed in a limited edition,
this invaluable book is now made available in a
paperback version and will provide inspiration for
all graphic designers working on identity projects.

Pentagram originated in London in 1972 and opened offices in
New York in 1978, San Francisco in 1986, Austin in 1994 and Berlin
in 2002. It provides design services across the full spectrum of
graphics, identity, architecture, interiors, and products to both
local and international clients.

Forthcoming — Design 22|23

400 illustrations

408 pages

5x7in

ISBN (paperback) 978 1 85669 668 5
US $30.00

Design

March 2010

Inspirational showcase of logos by one of
the world’s foremost design agencies

Collects together 400 marks created in the
last 40 years

ISBN 978-1-85669-668-5

8561696685

pentagra™
Marks
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This is Advertising

Eliza Williams

Advertising has changed. In today’s world of multimedia
and digital technology, the industry must find ways

to build new relationships between brands and their
audience, to make each product relevant as well as
desirable. No longer is a simple television advertisement
enough; brands need to communicate with their
audience through all different kind of media.

This is Advertising addresses the changes that are
occurring within advertising, from the perspective of
key figures within the industry. Each deals with a key
emerging trend—digital, branded, ambient, integrated,
and self-initiated. Featuring in total over 80 projects as
well as ten-in-depth interviews by a selection of leading
advertising figures, it offers an insightful overview for
students or anyone involved with or interested in the
current world of advertising.

Eliza Williams in currently senior writer at Creative Review magazine
in London, and also regularly contributes to magazines including
Frieze, Art Monthly, and Flash Art.
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596 color illustrations

224 pages

82x 10%in

ISBN (paperback) 978 1 85669 647 0
US $40.00

Design

March 2010

Examines the significant changes taking place within
advertising today

With contributions by key industry figures from
around the world

Combines informative text and interviews with
illustrated case studies
ISBN 978-1-85669-647-0

‘| ||| ‘Oll. 0|0|0|
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This is Advertising
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How to Make It as an Advertising Creative

Simon Veksner

Foreword by David Droga, Droga5, New York

This book is aimed at anyone who is considering
becoming an advertising creative, is studying to become
one, or would like to become a better one.

Packed with invaluable advice and insights from the
author and other industry insiders, the book explains
everything you need to know about working as an
advertising creative but don’t get taught at college. Its
engaging, straight-talking text explains the diverse set of
skills that you need to make it as an advertising creative
above-and-beyond the ability to write good adverts, and
demonstrates: how to get a placement/internship and
turn it into a full-time job; how to get the best out of
the people you work with; how to present your work to
clients; how to manage your career; even how to start
your own agency.

Getting a job as an advertising creative is not easy.
This book teaches you the intangible skills that are
essential to get a job, survive, thrive, and ultimately
make it big in one of the most exciting industries on
the planet.

Simon Veksner is a copywriter at Bartle Bogle Hegarty in London,
where he has produced campaigns for some of the agency’s most iconic
brands including Levi’s, Audi, and Barnardo’s. Previously he spent
seven years at DDB London, where his work included a Cannes Grand
Prix-winning ad for Volkswagen. He has won over 50 industry awards
in his 16 years as a Creative, and is a frequent D&AD juror. Prior to en-
tering advertising he worked as a journalist, for publications including
The Independent, The Guardian, and The Sunday Times.

BALEWRND DRIELINRADY NV §W L8 VIV 08 S0/
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90 color illustrations

160 pages

7% x9in

ISBN (paperback) 978 1 85669 657 9
US $24.95

Design

May 2010

Indispensable guide for creatives embarking on
a career in advertising

Covers the whole career path from getting a first
job to setting up an agency

Includes interviews with big-name creatives from
top international agencies

Written by an award-winning advertising
copywriter

ISBN 978-1-85669-657-9

|| |||| ’l i
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1000 New Designs 2
And Where to Find Them

Jennifer Hudson

1000 New Designs 2 and Where to Find Them is a
comprehensive round-up of the best in contemporary
design. Featuring a huge range of striking new products,
chapters include: Tables and chairs; Sofas and beds;
Storage; Kitchens and bathrooms; Tableware; Textiles;
Lighting; Electronics, and more.

Works by the finest international talents, such as
Konstantin Grecic, Tokujin Yoshioka, Ron Arad,
Patricia Urquiola, and Stephen Burks, are featured,
along with commentaries giving an insight into current
developments in design and in-depth studies on selected
products.

Jennifer Hudson is an author, editor, and researcher in the fields
of contemporary design and architecture, and for 15 years was
the general editor of The International Design Yearbook. She is

the author of 1000 Designs and Where to Find Them, Interior
Architecture Now, Restroom, and Process — 50 Product Designs from
Concept to Manufacture.

1200 color illustrations

352 pages

7% x 9% in

ISBN (paperback) 978 1 85669 643 2
us $30.00

Design

March 2010

Over 1,000 innovative designs for the home,
illustrated in color

Web addresses and full specifications provided for
every product, making sourcing quick and easy

Includes in-depth features on selected products
examining production processes and design details
ISBN 978-1-85669-643-2

ML i
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Contemporary Lingerie Design

Katie Dominy

The design of lingerie is often seen as a mystery, even
by professionals working in other sectors of the fashion
industry. This book aims to explain the processes at
work and the many unexpected influences that shape

the color, silhouettes, and decoration.

The book documents the rise of the deluxe
lingerie brand. This interest in luxury labels has led
many young designers to chose lingerie as a creative
outlet—conscious of fashion, but also with a clear view

of their own “lingerie world”.

Contemporary Lingerie Design features the work of
30 lingerie designers from around the world, bringing
out the individuality of each designer and providing a
compelling insight into their working methods.

Beautifully illustrated throughout, it presents
inspirational images from the designers’ collections

alongside their sketches and mood boards.

Katie Dominy is a trend consultant and journalist specializing in
design. She writes for a range of international publications and
consults on consumer and market trends for a variety of industries.
Katie studied design at the London College of Fashion and worked

as a lingerie designer prior to joining B2B fashion forecasting website
WGSN, where she set up and edited the lingerie and swimwear division.
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300 color illustrations

192 pages

7% x11in

ISBN (hardback) 978 1 85669 650 0
UsS $40.00

Fashion

February 2010

The only book on contemporary lingerie design

Features underwear from a wide range of
designers, from big brands such as La Perla to
lesser-known names such as LalLa Rose

Includes sketches and design work that shows
how the designers develop their ideas

ISBN 978-1-85669-650-0

91781856l696500
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Cult Streetwear

Josh Sims

Streetwear has become a global phenomenon. From
their origins in American workwear, via west coast
subcultures, extreme sports and incorporating the best
in graphic design, the leading streetwear brands have
become influential beyond the sphere of fashion alone,
with connections to the worlds of art, advertising,
music and interiors that make them as potent as
“designer” brands many times their size.

Showcasing 32 cult streetwear brands, this book
focuses not on the endless me-too labels, but the excit-
ing pioneers that have shaped the market since the late
1980s. Cult Streetwear tells the stories of the people
behind the brands—from entrepreneurs to graffiti
writers, DJs to surf dudes to sneaker nuts, from LA to
NYC, London to Tokyo.

Addict » Adidas * A Bathing Ape * Ben Davis *
Billionaire Boys Club * Burton * Carhartt + Converse
Dickies « Evisu ¢« Fred Perry + Fuct * Goodenough *
Lacoste » Maharishi » Mambo * Mecca * Mooks
Neighborhood * Nike ¢+ Obey * One True Saxon *
Puma * Red Wing » Spiewak ¢ Stussy * The Hundreds *
Timberland « Triple 5 Soul * Vans * X-Large * Zoo York

Josh Sims is a style writer and editor, contributing to the BBC

and The Financial Times, The Independent, The Times, The Mail on
Sunday, The Observer, Esquire and Wallpaper*, among other titles.
He is also author of several fashion books.

900 illustrations, 800 in color

208 pages

8% x 11%in

ISBN (hardback) 978 1 85669 651 7
US $40.00

Fashion

March 2010

Streetwear is an international fashion
phenomenon, that is collected as much as worn

These cult streetwear brands have risen from the
underground to become household names

Tells the story behind the brands, shows the
original designs on which today’s limited editions
and vintage collections are based

ISBN 978-1-85669-651-7

|| m 04 0|0|0|
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Fashion & Textiles
The Essential Careers Guide

Carol Brown

A must for any fashion student, this book provides
an in-depth review of the wide-ranging career options
available in the fashion and textile industry, profiling
over 50 careers that span the creative, technical, retail,
and media fields.

Clearly defined job profiles are accompanied by
interviews with people employed in the industry.

Breaking into the fashion industry can be very
difficult for newly qualified graduates and young
designers because of the high number of students
graduating each year and the competitive nature of the
business. This book offers practical advice on all aspects
of the job-hunting process with guidance on how to
succeed. There are suggestions for organizing a job
search, with template charts and tables provided to help,
and advice on how to secure work placements/internships
and develop strong networking skills. A directory of
international professional trade associations provides
an excellent resource for establishing new contacts and
general networking, and also offers information on

conferences, trade events, and employment opportunities.

Carol Brown is Principal Lecturer in Fashion at the University of
Lincoln, UK. She has published a wide range of articles relating to
careers in fashion, trend forecasting, knitwear design, and knitwear
construction techniques, and is the author of The Fashion and Textile
Information Directory and The Fashion and Textile Suppliers
Directory.

150 color illustrations

256 pages

7x9%in

ISBN (paperback) 978 1 85669 617 3
US $24.95

Fashion

April 2010

The most comprehensive fashion careers book
to date

Features case studies of people employed in the
industry internationally

The book is visually appealing with illustrations
of different working environments
ISBN 978-1-85669-617-3

||| 0| I |9|5|‘
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Fashion Jewelry

Catwalk to Couture
Maia Adams

Fashion jewelry is created with the catwalk and couture
in mind, characterized by its creativity and originality.
It is arguably the most exciting field in fashion today.
Arranged by designer, this is the first book to
showcase contemporary catwalk and couture jewellery,
profiling 33 international fashion jewelers who
combine traditional techniques and ultra-modern
methods to create this new style of jewelry. Among
the stunning images of work shown are collaborations
with leading fashion designers and brands such as
Lanvin, Vivienne Westwood, Alexander McQueen,
and Comme des Gargons, as well as collections for
directional fashion stores such as Colette and 10
Corso Como.
Showcasing skilled craftsmanship, unusual materials,
and an often limited-edition approach, Fashion Jewelry
harnesses the spirit of couture for the 21st century.

Since graduating from Central St Martins, freelance writer and

editor Maia Adams has contributed fashion and lifestyle articles to
publications including British Vogue, Elle, The Guardian, The Sunday
Times Travel Magazine, and Wallpaper*. Based in London, Maia is
also a visiting lecturer on the fashion degree courses at Barcelona’s
Design Institute and the University of the Creative Arts in the UK.

370 color illustrations

208 pages

7%x11in

ISBN (hardback) 978 1 85669 655 5
us $40.00

Fashion

March 2010

Only book to showcase contemporary catwalk and
couture jewelry

Beautifully illustrated with stunning fashion images

Sketched jewelry designs provide an added
insight into the design process

Will provide inspiration for designers and jewelers,
as well as for students of fashion

ISBN 978-1-85669-655-5
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Fashion Jewelry

Bless

Jher signature
is a metal mesh
whose resemblance
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“...a subversive

interpretation of
traditional pearl
necklace.’



Forthcoming — Fashion




Forthcoming — Fashion 4647

Fashion Illustrator sccond Edition Portfolio
Bethan Morris

A comprehensive, visually-led overview that covers all
areas of fashion drawing, presentation, and illustration,
Fashion Illustrator both teaches students how to draw the
fashion figure and provides an extended showcase of
established and emerging illustrators.

250 illustrations, 200 in color

From initial inspiration through to finished 240 pages
illustration, the book teaches the student how to draw 8% x10in
from life and accurately depict body proportions, and ISBN (paperback) 978 1 85669 654 8
also includes advice on exaggerating proportions for US $35.00
effect. A technical chapter outlines the use of different Fashion
January 2010

media, showing students how to use color, and features
techniques for rendering different materials and patterns.

Dedicated tutorials explore bOth dlgltal and traditional « Highly illustrated textbook explaining the
media (Illustrator, Photoshop, photo-montage, mixed fundamentals of fashion illustration
media, drawing, ink, embroidery) through the work of e Covers all aspects of the subject, from finding
leading fashion illustrators, giving the student the inspiration to drawing the figure and experimenting
confidence to experiment with different illustrative with different media
styles. » Offers practical advice on careers

Later chapters outline the history of both twentieth- « Practical element of book strengthened,
century and contemporary fashion illustration, and with all-new extended tutorial section
profile influential fashion illustrators and other industry
professionals, with interviews providing an insight into ISBN 978-1-85669-654-8
life after graduation. There is also guidance on careers 03500
for the fashion illustrator, portfolio presentation, and | || || ‘l ‘” " | | ”
working with an agent. 9 781856696548

Bethan Morris has lectured in fashion illustration at the University
of Wales, Newport and at the universities of Bath and Cardiff. With
experience in design and manufacturing, she specializes in fashion
illustration with a clear view to its place in the fashion industry,
preparing students for a career in the industry as a whole.
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Flats: Technical Drawing for Fashion

Basia Szkutnicka

Flats, or technical drawings, are essential for anyone
working in the fashion industry. Used to convey design
ideas and garment details to pattern cutters and
machinists, it is essential that they are drawn accurately
to avoid misunderstanding and costly mistakes in
sampling and production.

Flats: Technical Drawing for Fashion explains how to
create a technical fashion drawing using a simple and
straightforward step-by-step method accompanied by
some time-saving tips. This method is explained for
those who wish to use Adobe Illustrator as well as for
those who prefer to draw by hand.

The second part of the book presents over 400
technical drawings of garment types, styles, and
construction details, the basic key shapes of which are
shown alongside a specially created and photographed
muslin. Accompanying each illustration is a list of all
the terms by which that garment is known. This unique
presentation illustrates the relationship between the
three-dimensional garment and the two-dimensional
drawing, allowing readers to really understand how to
render technical drawings.

Basia Szkutnicka works as a fashion design consultant, fashion course

director, and lecturer in fashion design, forecasting, color, and drawing.

Since graduating from Central Saint Martins College of Art & Design,
she has also designed and marketed her own fashion label. She
currently runs a department at the London College of Fashion,
working with international students.

Portfolio Skills

O

850 illustrations, 250 in color

224 pages

8% x11in

ISBN (paperback) 978 1 85669 618 0
US $35.00

Fashion

April 2010

includes CD ROM

Clear step-by-step guide to creating a technical
drawing for fashion

Over 400 technical drawings

Unique format with photographs of real garments
next to each drawing of the basic shapes

Includes a vocabulary of fashion terms

All the templates will be available on the
LKP website

ISBN 978-1-85669-618-0

|| 0|3 5| Olol‘
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Architecture
Interior Design



Detail in Contemporary

Timber Architecture
Virginia McLeod

Detail in Contemporary Timber Architecture provides
analysis of both the technical and the aesthetic
importance of details in modern timber architecture.
Featuring the work of renowned architects from around
the world, this book presents 50 of the most recently
completed and influential timber designs for both
residential and commercial architecture.

Each project is presented with color photographs,
site plans, and sections and elevations, as well as numer-
ous construction details. There is also a descriptive
text, detailed captions, and in-depth information for
each project, including the location, client, architectural
project team, main consultants, and contractors.

The projects are presented in clear and concise
layouts over four pages. All of the drawings are styled
in the same way and presented at standard architectural
scales to allow for easy comparison. There is also a
CD-ROM that contains all the drawings as printed in

the book, in both EPS and DWG (generic CAD) formats.

In addition, the book features an index of architects that
includes the name, address, and all contact details for
each architect included.

Virginia McLeod studied architecture in Australia before practicing for
a number of years in Sydney. She has worked for a number of private
practices in London and was also the editor of The Phaidon Atlas of
Contemporary World Architecture. She is the author of Detail in
Contemporary Residential Architecture, Detail in Contemporary
Landscape Architecture, Detail in Contemporary Kitchen Design, and
Detail in Contemporary Bathroom Design, all published by

Laurence King.

Forthcoming — Architecture 50151

500 illustrations, 200 in color

224 pages

9% x 11 % in

ISBN (hardback) 978 1 85669 641 8
US $50.00

Architecture

March 2010

includes CD ROM

Invaluable book for both students and professionals

Unprecedented, detailed examination of the best
of recent timber architecture

All drawings are styled consistently and are
presented at standard architectural scales for
easy comparison

Includes free CD-ROM with all drawings

ISBN 978-1-85669-641-8
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Architecture

An Introduction
Geoffrey Makstutis

Architecture offers a thorough introduction to the
entire field of architecture, outlining the steps that are
normally taken in becoming a qualified architect, from
initial education right through to professional practice,
as well as how to apply this architectural training in
other fields.

Complete with feature spreads on individual
projects, Architecture’s broad, up-to-date approach
unites history, theory, and practice. Subjects
covered include how to develop a program with a
client; taking an idea from brief to project; types
of visual presentation including drawings, models,
and computer renderings; project planning and
management; the diverse roles within a company; and
the future of architectural practice.

This book is a must for anyone considering taking
an architecture course or just beginning one.

Geoffrey Makstutis is Course Director of BA (Honours) Architecture:
Spaces + Objects at Central Saint Martins College of Art & Design,
London. He has also lectured at the Architectural Association, Royal
College of Art, and University of Westminster. He has worked in
London, New York, and Detroit. He is an education researcher and the
author of a number of articles. He runs his own architectural practice,
Makstutis Architecture and Design (MAAD), London.

324 illustrations, 278 in color

248 pages

8% x 10in

ISBN (paperback) 978 1 85669 623 4
US $35.00

Architecture

February 2010

The first book to give a complete overview of
architectural education, careers and practice

Indispensable for those considering studying
architecture or just starting a course

Examines every stage of the architectural process

ISBN 978-1-85669-623-4
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Exhibition Design

Philip Hughes

Exhibition Design offers a thorough grounding in the
principles of designing for exhibitions. It describes
the skills needed to become an exhibition designer,
including:

+ Developing a brief and working with clients

* Design principles for graphics, circulation, lighting,

and accessibility
* Presenting ideas to clients
* The practicalities of production

Visual material includes photographs of completed
exhibitions by world-renowned designers, concept
drawings, computer renderings, charts, and tables
of information—all for a wide range of exhibitions
around the world, permanent and temporary,
including museums and galleries, visitor centers,
brand experiences, festivals, and trade fairs. The book
will inform and inspire, as well as equip students and
new exhibition designers with a valuable guide to the
profession.

Philip Hughes is an exhibition designer working in London. He
graduated with an MA from the Royal College of Art in 1989 and has
designed both museum and trade fair exhibitions around the world.
He has also taught design at a number of institutions, including the
University of Portsmouth and the University of the Creative Arts in
Farnham.
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296 illustrations, 240 in color

224 pages

8% x10in

ISBN (paperback) 978 1 85669 640 1
US $35.00

Interior Design

March 2010

Offers a thorough introduction to exhibition
design, covering both theory and practice

A wide range of drawings, photographs,
and diagrams make the subject easily
accessible to students

Covers a key subject area that nearly all students
of interior design have to study

ISBN 978-1-85669-640-1
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Cralg Thomas Discovery & Visitor Center, Jackson
Hole, Wyoming
Dedign: Ralph Appelbaum Associales

Crgeen Aoad Tour,
touring exhibition, 2003
Design: Pantagram
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SURVEYING A ROOM
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Interior Design Second Edition
Jenny Gibbs

Aimed at prospective and new students, this book gives

a comprehensive introduction to the nature and practice

of interior design as well as invaluable information
about education and careers, and gives a balanced
inside view of the business today. Its broad, up-to-date
approach unites history, theory, and practice. Subjects
covered include how to develop a program with a client;
presentations and sample boards; choosing materials
and designs; project planning and management.

For the new edition, many of the examples of
interiors have been updated and there is additional
information on sustainability in interior design. The
sections covering drawings and CAD have also been
thoroughly revised and expanded to take account of
changes in current practice in this area and also to
provide more practical guidance on drawing, either by
hand or using CAD software.

Jenny Gibbs is Principal of the KLC School of Design in London. A
regular lecturer and broadcaster, she is also the author of A Handbook

for Interior Designers (1995) and The Country House: Classic Style for an

Elegant House (1997).
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240 illustrations, 200 in color

224 pages

8% x10in

ISBN (paperback) 978 1 85669 604 3
Us $35.00

Interior Design

March 2010

A great introduction to all aspects of interior design
for students

Contains advice on the skills needed to become an
interior designer and the career opportunities
available

Now covers sustainability in interior design

Many illustrations have been updated

ISBN 978-1-85669-604-3

JIMIAII i
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New Restaurant Design New in Paperback
Bethan Ryder

Interior design for restaurants is ever-changing, as
one trend replaces another in attempt to seduce
sophisticated diners the world over. This book is a
celebration of the most inspirational and beautiful
contemporary restaurant spaces.

An introduction includes interviews with 11 of the
world’s most influential interior designers, who talk
about their design philosophy and approach, their own
favourite eateries, and what makes a great restaurant
space. This is followed by four themed chapters: Global
Views, Modern Classic, New Baroque, and High
Concept. The 45 featured projects include work by
Patrick Jouin, Christian Liaigre, Karim Rashid, and
Jean Nouvel. Fans of Bethan Ryder’s earlier books will
not be disappointed by this colorful and exciting survey
of the latest trends from the cream of the international
design world.

Bethan Ryder is a London-based lifestyle journalist specializing

in travel and design, and is currently news and travel editor of
Livingetc magazine. She has contributed to numerous newspapers
and magazines and is the author of Bar and Club Design (2002) and
New Bar and Club Design (2005).

NDHSIT ANV HIVISIH MIN

AL NEPLEE

259 illustrations, 214 in color

192 pages

10%x 10 in

ISBN (paperback) 978 1 85669 674 6
US $30.00

Interior Design

February 2010

Features interviews with 11 of the world'’s top
restaurant designers

Will appeal to interior designers, students, and
all lovers of dining in elegant surroundings

The paperback version of a successful hardback title
ISBN 978-1-85669-674-6
||| ‘l ‘T 0|0|0”

9178185616967 46
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Graphics
Design
Fashion

Bibliographic
100 Classic Graphic Design Books
Jason Godfrey

600 color illustrations

224 pages, 9'/ax 11'/ain

ISBN (hardback) 978 1 85669 592 3
US $50.00

2009

MOCHEINNOS W0HAS |

New Packaging Design

Janice Kirkpatrick / Graven Images

302 color illustrations

192 pages, 94 x 11/4in

ISBN (paperback) 978 1 85669 613 5
US $35.00

2009

Graphic Design: A User’s Manual
Adrian Shaughnessy

175 color illustrations

320 pages, 72 x 93/4in

ISBN (paperback) 978 1 85669 591 6
US $30.00

2009

Art Direction Explained, At Last!

Steven Heller and Véronique Vienne

250 color illustrations

256 pages, 834 x 10in

ISBN (flexibind) 978 1 85669 624 1
US $35.00

2009

I]IREBTIDN

- EXPLAINED

Studio Culture

The Secret Life of a Graphic
Design Studio

Edited by Tony Brook and

Adrian Shaughnessy

360 illustrations

272 pages, 6'/2x9in

ISBN (paperback) 978 0 9562071 0 4
US $40.00

2009

==
Ll

Published by Unit Editions

Animation in Process
Andrew Selby

250 color illustrations

192 pages, 8'2x 11in

ISBN (paperback) 978 1 85669 587 9
US $40.00

2009

includes DVD

pree

Animation .
in Process

Business Cards 3
Designs on Saying Hello
Michael Dorrian and Liz Farrelly

1000 color illustrations

272 pages, 93/4 x 6'/2in (landscape)
ISBN (paperback) 978 1 85669 589 3
US $29.95

2009

Business Cards 2
More Ways of Saying Hello
Michael Dorrian and Liz Farrelly

1000 color illustrations

272 pages, 9% x 6 /2 in (landscape)
ISBN (paperback) 978 1 85669 477 3
UsS $29.95

2006
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Copywriting

Successful Writing for Design,
Advertising, and Marketing
Mark Shaw

80 color illustrations

216 pages, 631 x 934 in

ISBN (paperback) 978 1 85669 568 8
US $24.95

2009

*Copywriting
Suceessful wiiting
for design, advertising
and markeling

Postcard Stickerbomb

FL@33 Studio Rarekwai

800 color illustrations With over 250 fully-peelable color stickers
224 pages, 6'/2 x 8'/2in, with pockets 132 pages, 872 x 6 /4 in (landscape)
holding 20 postcards ISBN (paperback) 978 1 85669 567 1
ISBN (paperback) 978 1 85669 569 5 UsS $24.95

US $29.95 2008

2008

SKETCHBOOKS:

THE HIDDEN ART OF D
ILLUSTRATORS AND CR!

Sketchbooks

The Hidden Art of Designers,
Illustrators, and Creatives
Richard Brereton

350 illustrations, 250 in color

240 pages, 7'/4x 104 in

ISBN (quarterbound) 978 1 85669 582 4
US $30.00

2009

“Offering rare access to the embryonic scribblings
of some of the top names in contemporary

»

illustration and design...

Wonderland Magazine
Art & Sole Sizes May Vary Cover Art By:
Contemporary Sneaker Design A Workbook for Graphic Design New Music Graphics
Intercity Mark Boyce Adrian Shaughnessy
500 color illustrations 2000 illustrations 480 color illustrations
240 pages, 73/4x 10 34 in 336 pages, 8'/ax 11'/2in 320 pages, 73/4 x 934 in
ISBN (paperback) 978 1 85669 565 7 ISBN (paperback) 978 1 85669 543 5 ISBN (paperback) 978 1 85669 527 5
US $30.00 US $24.95 US $40.00
2008 2008 2008

includes DVD
R ~
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- : LY

New Music Graphics
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How to be an illustrator
Darrel Rees

90 illustrations, 50 in color

160 pages, 7'2x9in

ISBN (paperback) 978 1 85669 530 5
US $24.95

2008

How to be an
illustrator

Logo
Michael Evamy

1300 illustrations, 110 in color

352 pages, 7'/2 x 93/4in

ISBN (paperback) 978 1 85669 528 2
US $40.00

2007

Play Pen
New Children’s Book Illustration
Martin Salisbury

250 color illustrations

160 pages, 9'2x 11 in

ISBN (paperback ) 978 1 85669 524 4
US $40.00

2007

-
D
Sood

Materials, Process, Print
Creative Solutions for Graphic
Design

Daniel Mason

193 color illustrations

208 pages, 8'2x 11in

ISBN (paperback) 978 1 85669 510 7
US $40.00

2007

MATERIALS,
PROCESS, PRINT.

Motion Blur 2
Multidimensional Moving

Imagemakers
onedotzero

1000 color illustrations

256 pages (bound in felt with a DVD in
lit-edge acrylic case), 92 x 1134 in
ISBN (paperback) 978 1 85669 509 1
US $65.00
2007

includes DVD

Badge/Button/Pin

Gavin Lucas

400 color illustrations

128 pages, 73/ax 73/4in

ISBN (paperback) 978 1 85669 409 4
US $19.95

2007

The Picture Book
Contemporary Illustration
Angus Hyland and Roanne Bell

445 illustrations, 357 in color

344 pages, 7'/2x 934 in

ISBN (paperback) 978 1 85669 467 4
US $40.00

2006

\%)
Audio-Visual Art + VJ Culture
D-Fuse

300 color illustrations

192 pages, 9'2x 10"z in

ISBN (paperback) 978 1 85669 490 2
US $40.00

2006

includes DVD

Motion By Design
Spencer Drate, David Robbins, and Judith
Salavetz

1000 color illustrations

160 pages, 9 x 10in

ISBN (hardback) 978 1 85669 471 1
US $40.00

includes DVD



Backlist — Graphics / Design

Look at This Guerrilla Advertising This Means This, This Means That
Contemporary Brochures, Unconventional Brand A User’s Guide to Semiotics
Catalogues & Documents Communication Sean Hall
Adrian Shaughnessy Gavin Lucas and Michael Dorrian
75 illustrations, 45 in color
600 color illustrations 300 color illustrations 176 pages, 7 '/ax 10"/ in
192 pages, 9'/ax 11/ 1in 192 pages, 9 x 1134 in ISBN (paperback) 978 1 85669 521 3
ISBN (paperback) 978 1 85669 469 8 ISBN (paperback) 978 1 85669 470 4 US $28.00
US $35.00 US $40.00 2007
2006 2006

CHl R A
£ NERTIS-

[N

Made & Sold Fixed Designing Sustainable Packaging
Toys, T-shirts, Prints, Zines, and Global Fixed-Gear Bike Culture Scott Boylston
Other Stuff Andrew Edwards and Max Leonard
FL@33 400 color illustrations

378 color illustrations 192 pages, 8'2x 11in
600 color illustrations 144 pages, 82 x 9% in ISBN (paperback ) 978 1 85669 597 8
240 pages, 74 x 9% in ISBN (paperback) 978 1 85669 645 6 US $40.00
ISBN (paperback) 978 1 85669 628 9 US $24.95 2009
US $24.95 2009

2009

Essentials of Visual Communication Process Making It

Bo Bergstrom 50 Product Designs from Concept ~ Manufacturing Techniques for
to Manufacture Product Design

480 illustrations, 445 in color Jennifer Hudson Chris Lefteri

240 pages, 8'2x 11 in

ISBN (paperback) 978 1 85669 577 0 1,088 illustrations, 800 in color 300 color illustrations

US $35.00 240 pages, 8'2x 11in 240 pages, 6°/4x 9'/2in

2009 ISBN (paperback) 978 1 85669 541 1 ISBN (paperback) 978 1 85669 506 0
US $45.00 US $35.0
2008 2007

PROCESS MAKING

50 PRODUCT DESIGNS FROM rI'
CONCEPT TO MANUFACTURE

essams or VISUAL
COMMUNICATION
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1000 New Eco Designs 1000 New Designs and Where to 1000 Interior Details for the Home
And Where to Find Them Find Them And Where to Find Them
Rebecca Proctor A 21st-Century Sourcebook Tan Rudge and Geraldine Rudge
Jennifer Hudson
1000 color illustrations 1000 color illustrations
352 pages, 734 x 934 in 1000 color illustrations 384 pages, 734 x 934in
ISBN (paperback) 978 1 85669 585 5 352 pages, 723 x 9%/ in ISBN (paperback) 978 1 85669 610 4
US $35.00 ISBN (paperback) 978 1 85669 466 7 US $35.00
2009 UsS $29.95 2009
2006

Signs
Lettering in the Environment
Phil Baines and Catherine Dixon

700 color illustrations

192 pages, 93/4x 92 in

ISBN (paperback) 978 1 85669 576 3
US $19.95

2008

“..an exhaustive survey... the most instructive comparative
study I’ve read in connecting form to function”
Steven Heller, New York Times

Drawing for Designers Tees My Wonderful World of Fashion
Alan Pipes The Art of the T-Shirt A Book for Drawing, Creating,
, , . MAKI and Dreaming
300 illustrations, 230 in color Nina Chakrabarti
224 pages, 8'2x 11 in 700 color illustrations
ISBN (paperback) 978 1 85669 533 6 336 pages, 7 ¥4 x 9% in 700 illustrations
US $35.00 ISBN (paperback) 978 1 85669 615 9 272 pages, 8 Vax 11 % in
2007 US $30.00 ISBN (paperback) 978 1 85669 632 6
2009 US $19.95

2009

Special Edition:

Small shirt: 978 1 85669 638 8
Large shirt: 978 1 85669 639 5
Price: US $50.00
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100 Years of Menswear
Cally Blackman

347 illustrations, 193 in color

320 pages, 7% x 9% in

ISBN (flexibound) 978 1 85669 614 2
US $40.00

2009

British Fashion Designers
Hywel Davies

350 color illustrations

208 pages, 7% x 11in

ISBN (hardback) 978 1 85669 633 3
US $40.00

2009

Bag
Sue Huey and Susie Draffan

250 color illustrations

208 pages, 8 x 11in

ISBN (hardback) 978 1 85669 616 6
US $40.00

2009

The Pattern Sourcebook

A Century of Surface Design
Drusilla Cole

342 color illustrations

304 pages, 7% x 9% in

ISBN (paperback) 978 1 85669 621 0
US $35.00

Fashion A to Z
An Illustrated Dictionary
Alex Newman and Zakee Shariff

150 color illustrations

240 pages, 7 x 834in

ISBN (paperback) 978 1 85669 573 2
US $30.00

Textile Designers at the
Cutting Edge
Bradley Quinn

662 color illustrations

320 pages, 8'/4x 9%/ain

ISBN (flexibound with ribbon)
978 1 85669 581 7

2009 2009 US $35.00
— 2009
E * TEXTILE
to DESIGNERS
AT THE CUTTING EDBE
FREL S BRADLEY OUINN
Moo W £ Lok
The White Dress Uniforms How to Set Up and Run a
Fashion Inspiration for Brides Bill Dunn Fashion Label
Harriet Worsley Toby Meadows

283 illustrations, 152 in color

320 pages, 73/ x 9%/in

ISBN (paperback) 978 1 85669 560 2
US $40.00

2009

247 color illustrations

272 pages, 63/4x 9in

ISBN (paperback) 978 1 85669 583 1
US $24.95

2009

137 illustrations, 117 in color

176 pages, 7 x 934 in

ISBN (paperback) 978 1 85669 575 6
US $30.00

2009
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100 New Fashion Designers
Hywel Davies

900 color illustrations
384 pages, 7'2x 112 in

ISBN (paperback) 978 1 85669 571 8

US $40.00
2008

“Hywel Davies knows the fashion business from the
inside seams...100 New Fashion Designers is a reference

for the future.”
Elle Canada

Textiles Now
Drusilla Cole

400 color illustrations

272 pages, 73/ax 934 in

ISBN (paperback) 978 1 85669 572 5
US $35.00

2008

Modern Menswear
Hywel Davies

350 color illustrations

208 pages, 73/ax 11in

ISBN (hardback) 978 1 85669 540 4
US $40.00

2008

Custom Kicks
Personalized Footwear
Kim Smits and Matthijs Maat of MAKI Design

320 color illustrations

224 pages, 6'/2 x 8'/4in (landscape)
ISBN (paperback) 978 1 85669 542 8
US $19.95

2008

Adorn

New Jewelry
Amanda Mansell

US $29.95
2008

460 color illustrations
272 pages, 9'/2 x 6/ in (landscape)
ISBN (paperback) 978 1 85669 574 9

“The pieces... are truly unexpected, combining
jewelry that’s beautiful, clever, and cute”
Art Jewelry Magazine
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New Shoes

Contemporary Footwear Design

Sue Huey and Rebecca Proctor

300 color illustrations
208 pages, 734 x 11'/21in

ISBN (hardback) 978 1 85669 507 7

US $40.00
2007

“..a must for any self professed shoe-a-holic”

i-D
Visual Merchandising Patterns 100 Years of Fashion Illustration
Window and In-Store Displays New Surface Design Cally Blackman
for Retail Drusilla Cole

Tony Morgan

280 illustrations, 250 in color

208 pages, 8'2x 11in

ISBN (paperback) 978 1 85669 539 8
US $40.00

2008

400 color illustrations

240 pages, 63 x 92 in

ISBN (paperback) 978 1 85669 505 3
US $25.00

2007

400 color illustrations

384 pages, 73/4x 934 in

ISBN (paperback) 978 1 85669 462 9
US $40.00

2007

300% Cotton
More T-Shirt Graphics
Helen Walters

934 color illustrations

144 pages, 934 x 93/4in

ISBN (paperback) 978 1 85669 491 9
US $29.95

2006
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Portfolio Series

Packaging Design
Bill Stewart

300 color illustrations

224 pages, 8'2x 10 in

ISBN (paperback) 978 1 85669 525 1
US $35.00

2007

New Media Design
Richard Doust and Tricia Austin

300 color illustrations

192 pages, 8'/2x 10 in

ISBN (paperback) 978 1 85669 431 5
US $35.00

2007

Portfolio Skills

Drawing for Interior Design
Drew Plunkett

331 illustrations, 264 in color

192 pages, 8'2x 11 in

ISBN (paperback) 978 1 85669 622 7
US $35.00

2009

DRAWING
FOR
INTERIOR
DESIGN |

Digital Textile Design

Melanie Bowles and Ceri Issac

200 color illustrations

192 pages, 8'2x 11in

ISBN (paperback) 978 1 85669 586 2
US $35.00

2009

Architecture
Interior Design

The Architecture of Yemen
From Yafi to Hadramut
Salma Samar Damluji

600 illustrations, 400 in color

304 pages, 934 x 13 in

ISBN (hardback) 978 1 85669 514 5
US $85.00

2009

nf 'l'iin:--u

Extreme Architecture
Building for Challenging Environments
Ruth Slavid

296 illustrations, 222 in color

208 pages, 9 x 934 in

ISBN (hardback) 978 1 85669 609 8
US $40.00

2009

EXTREME
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Infill

New Houses for Urban Sites
Adam Mornement and Annabel Biles

400 illustrations, 300 in color

240 pages, 9 x 934 in

ISBN (hardback) 978 1 85669 558 9
US $40.00

2009

Micro
Very Small Buildings
Ruth Slavid

310 illustrations, 260 in color

224 pages, 734 x 8- in

ISBN (paperback) 978 1 85669 594 7
US $19.95

2009

New Chinese Architecture

500 illustrations, 400 in color

480 pages, 7 /2 x 9%/ in

ISBN (hardback) 978 1 85669 608 1
US $40.00

2009

New Chinese
>ture

Hatch

The New Architectural Generation
Kieran Long

800 color illustrations

352 pages, 734 x 934 in

ISBN (flexibound) 978 1 85669 562 6
US $35.00

2008

Introduction to Architectural
Technology

Pete Silver and Will McLean

with Dason Whitsett

350 illustrations, 150 in color

192 pages, 83/4 x 834 in

ISBN (paperback) 978 1 85669 566 4
US $29.95

2008

Introduction to
Architectural Technology

Flexible

Architecture that Responds to Change
Robert Kronenburg

410 illustrations, 320 in color

240 pages, 8'/3x 934 in

ISBN (quarterbound) 978 1 85669 461 2
US $50.00

2007

Architects Today
Kester Rattenbury, Robert Bevan,
and Kieran Long

400 illustrations, 300 in color

240 pages, 73/4x 8'/2in

ISBN (paperback) 978 1 85669 492 6
US $19.95

2006

Very Small Shops

John Stones

264 illustrations, 233 in color

256 pages, 73/4x 82 in

ISBN (paperback) 978 1 85669 625 8
US $40.00

2009

Jioh |

e

Creative Space

Urban Homes of Artists and
Innovators

Francesca Gavin

250 color illustrations

208 pages, 9'/2x 11in

ISBN (paperback) 978 1 85669 588 6
US $35.00

2009
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Detail in Contemporary
Residential Architecture
Virginia McLeod

600 drawings, 200 in color

240 pages, 932 x 112 in

ISBN (hardback) 978 1 85669 482 7
US $50.00
2007

includes CD-ROM

Detail in Contemporary Landscape

Architecture
Virginia McLeod

530 illustrations, 180 in color

192 pages, 93/ x 112 in

ISBN (hardback) 978 1 85669 498 8
US $50.00
2008

includes CD-ROM

Detail in Contemporary
Bathroom Design
Virginia McLeod

100 color photographs, 200 illustrations
192 pages, 93/a x 934 in

ISBN (hardback) 978 1 85669 590 9

US $45.00

2009

Detail in Contemporary
HBothroom Design

Detail in Contemporary
Kitchen Design
Virginia McLeod

150 color photographs, 200 illustrations

192 pages, 93/ x 93/4in

ISBN (hardback) 978 1 85669 570 1
US $45.00

2008

Datail in Contemporary —
Kitchan Dasign

Interiors
The Home Since 1700

Steven Parissien

400 illustrations, 300 in color

304 pages, 9 x 9%4in

ISBN (hardback) 978 1 85669 538 1
US $50.00

2009

INTERIORS

One-Off

Independent Retail Design
Claire Dowdy

47 illustrations, 208 in color

192 pages, 9%/ x 93/4in

ISBN (hardback) 978 1 85669 519 0
US $45.00

2008

Restroom
Contemporary Design
Jennifer Hudson

268 illustrations, 239 in color

192 pages, 932 x 934 in

ISBN (hardback) 978 1 85669 518 3
US $45.00

2008

°
m Restroom
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Interior Architecture Now
Jennifer Hudson

500 color illustrations

352 pages, 73 x 934 in

ISBN (paperback) 978 1 85669 520 6
US $29.95

2007

Couture Interiors
Living with Fashion
Marnie Fogg

300 color illustrations

224 pages, 9'2x 11 in

ISBN (hardback) 978 1 85669 535 0
US $50.00

2007

Art

Art by Tattooists
Beyond Flash

Jo Waterhouse

200 color illustrations

128 pages, 8% x 8% in

ISBN (paperback) 978 9 81057 631 9
US $19.95

2009

Methods and Theories of Art History

Anne D’Alleva

37 illustrations

192 pages, 52 x 8 Vs in

ISBN (paperback) 978 1 85669 417 9
US $18.95

2009

Methods &

Theaories of

ArtHistory
-

Guerilla Art

Edited by Sebastian Peiter, additional text

by Goetz Werner

200 color illustrations

112 pages, 7 2 x 9in

ISBN (hardback) 978 1 85669 593 0
US $19.95

2009

includes DVD

Hell Bound
New Gothic Art

Francesca Gavin

160 color illustrations

176 pages, 8 /ax 9 % in

ISBN (paperback) 978 1 85669 563 3
US $24.95

2008
New Gathie Art
Y.
o

Street Renegades
New Underground Art

Francesca Gavin

200 color illustrations

128 pages, 7'/2x 9 in

ISBN (paperback) 978 1 85669 529 9
US $19.95

2007
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Sketch!: Dalek
Sketch!: Darbotz
Sketch!: ESOW
Sketch!: Jimi Crayon

Studio Rarekwai in collaboration with four

graffiti artists

200 blank pages

103/4 x 7 /2 in (landscape)

ISBN (Dalek) 978 1 85669 547 3
ISBN (Darbotz) 978 1 85669 544 2
ISBN (ESOW) 978 1 85669 546 6

ISBN (Jimi Crayon) 978 1 85669 545 9

US $16.95

2008

RackGaki French Interiors of the 18th Century  Iznik

Japanese Graffiti John Whitehead The Pottery of Ottoman Turkey

Ryo Sanada and Suridh Hassan,
Studio Rarekwai

230 color illustrations

112 pages, 834 x 83/4in

ISBN (hardback) 978 1 85669 504 6
US $24.95

2007

includes DVD

Nurhan Atasoy and Julian Raby
550 illustrations, 350 in color
240 pages, 8'2x 11in
ISBN (hardback) 978 1 85669 018 8

991 illustrations, 303 in color
384 pages, 10 Yax 14 Y4 in

US $60.00 ISBN (hardback) 978 1 85669 054 6
2009 US $145.00
2008

Frexcu ¥
INTERIORS

1

Angaza Afrika
African Art Now
Chris Spring

350 color illustrations

336 pages, 9x 10 in

ISBN (paperback) 978 1 85669 548 0
US $40.00

2008

AFRICAN ARTINOW

)y

Chinese Snuff Bottles

From the Sanctum of Enlightened
Respect 111

Denis S.K. Low

735 color illustrations

432 pages, 9 4 x 12 Vain

ISBN (hardback in slipcase) 978 9 81057 886 2
US $225.00

2008
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